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OUR DIFFERENCE
The American Diabetes Association® sets the 
standards for and encourages healthy living 
with diabetes. We are the only organization 
dedicated to improving the lives of all people 
affected by diabetes. We are grounded in strong 
science, research advances, advocacy, health 
care excellence, and community-level support.

OUR CONNECTIONS
Our Media Network connects 
your brand to our highly engaged, 
health-conscious audience. Connect 
to over 6 million readers, 2 million 
donors, 400,000+ volunteers, and 
14,000 health care professionals.

The American Diabetes  
Association’s mission is to  
prevent and cure diabetes and 
to improve the lives of all people 
affected by diabetes.
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PROFESSIONAL 
NETWORK

CUSTOM  
CONTENT  
SOLUTIONS
•	 Cover wraps
•	 Cover tips
•	 Podcasts 
•	 Microsites
•	 Compendia
•	 Patient 
     supplements 

THE HEALTHY  
LIVING  
MAGAZINE

The healthy living magazine

SEPTEMBER/OCTOBER 2019

& 10 O T H E R  P E O P L E  T O  K N O W

8RECIPES
TO TRY

FAST, 
EASY,

HEALTHY:

DAVIS
VIOLA

QUIT
SMOKING

TODAY

HEALTH
INSURANCE

MADE SIMPLE

EMBARRASSING
EXERCISE  

QUESTIONS: 
ANSWERED!

0C1_Sept/Oct_Cover_F.indd   3 8/2/19   9:10 AM

 Over 
 6 Million Readers

Banners and 
interactive 
media  
available

DIABETES 
FORECAST
DIGITAL  
EDITIONS

Timely Topics in 
Diabetes Care, Education, 

and Support

■ FEATURE ARTICLES

86 Family Diabetes Camp: Fostering Resiliency 
Among Campers and Parents
Eddie L. Hill, Kent Reifschneider, Ron Ramsing, Melissa 
Turnage, and Jennifer Goff

93 Achievement of Target A1C <7.0% 
(<53 mmol/mol) by U.S. Type 2 Diabetes 
Patients Treated With Basal Insulin in 
Both Randomized Controlled Trials and 
Clinical Practice
Lawrence Blonde, Stephen A. Brunton, Pavan Chava, Rong 
Zhou, Juliana Meyers, Keith L. Davis, Mehul R. Dalal, and 
Andres DiGenio

104 Insulin Initiation and Titration in Patients 
With Type 2 Diabetes
Ji Chun, Jodi Strong, and Scott Urquhart

112 Effects of Motivational Interviewing on 
Adherence to Treatment Regimens Among 
Patients With Type 1 Diabetes: A Systematic Review
Nahid Dehghan-Nayeri, Fatemeh Ghaffari, Tahereh Sadeghi, 
and Naser Mozaffari

118 “Diabetes Just Tends to Take Over 
Everything”: Experiences of Support and Barriers to 
Diabetes Management for Pregnancy in Women With 
Type 1 Diabetes
Harsimran Singh, Karen Ingersoll, Linda Gonder-Frederick, 
and Lee Ritterband

125 Effects of Different Dosages of Interval 
Training on Glycemic Control in People With 
Prediabetes: A Randomized Controlled Trial
Soheir S. RezkAllah and Mary K. Takla

132 The Quality of Family Relationships, Diabetes 
Self-Care, and Health Outcomes in Older Adults
Daniel David, Joanne Dalton, Cherlie Magny-Normilus, Maura 
Moran Brain, Tyler Linster, and Sei J. Lee

139 Duration of Insulin Supply in Type 1 
Diabetes: Are 90 Days Better or Worse Than 30 Days?
Mary A.M. Rogers, Catherine Kim, Renuka Tipirneni, Tanima 
Basu, and Joyce M. Lee

145 Social and Psychosocial Determinants of 
Health Associated With Uncontrolled Diabetes in 
a Federally Qualified Health Center Population
Julianna Rivich, Emily R. Kosirog, Sarah J. Billups, Jennifer L. 
Petrie, and Joseph J. Saseen

spectrum.diabetesjournals .org
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The Mediterranean Diet and 2-Year Change in Cognitive 
Function by Status of Type 2 Diabetes and Glycemic Control

J. Mattei, S.J. Bigornia, M. Sotos-Prieto, T. Scott, X. Gao, and K.L. Tucker

Effects of a Mediterranean Eating Plan on the Need for 
Glucose-Lowering Medications in Participants With Type 
2 Diabetes: A Subgroup Analysis of the PREDIMED Trial

F.J. Basterra-Gortari, M. Ruiz-Canela, M.A. Martínez-González, 
N. Babio, J.V. Sorlí, M. Fito, E. Ros, E. Gómez-Gracia, M. Fiol, J. Lapetra, 
R. Estruch, L. Serra-Majem, X. Pinto, J.I. González, M. Bulló, O. Castañer, 
Á. Alonso-Gómez, L. Forga, and F. Arós, for the PREDIMED Study 
Investigators

Combined GLP-1, Oxyntomodulin, and Peptide YY 
Improves Body Weight and Glycemia in Obesity and 
Prediabetes/Type 2 Diabetes: A Randomized, Single-Blinded, 
Placebo-Controlled Study

P. Behary, G. Tharakan, K. Alexiadou, N. Johnson, N.J. Wewer Albrechtsen, 
J. Kenkre, J. Cuenco, D. Hope, O. Anyiam, S. Choudhury, H. Alessimii, 
A. Poddar, J. Minnion, C. Doyle, G. Frost, C. Le Roux, S. Purkayastha, 
K. Moorthy, W. Dhillo, J.J. Holst, A.R. Ahmed, A.T. Prevost, S.R. Bloom, 
and T.M. Tan

Clinical Targets for Continuous Glucose Monitoring Data 
Interpretation: Recommendations From the International 
Consensus on Time in Range

T. Battelino, T. Danne, R.M. Bergenstal, S.A. Amiel, R. Beck, T. Biester, 
E. Bosi, B.A. Buckingham, W.T. Cefalu, K.L. Close, C. Cobelli, E. Dassau, 
J.H. DeVries, K.C. Donaghue, K. Dovc, F.J. Doyle III, S. Garg, G. Grunberger, 
S. Heller, L. Heinemann, I.B. Hirsch, R. Hovorka, W. Jia, O. Kordonouri, 
B. Kovatchev, A. Kowalski, L. Laffel, B. Levine, A. Mayorov, C. Mathieu, 
H.R. Murphy, R. Nimri, K. Nørgaard, C.G. Parkin, E. Renard, D. Rodbard, 
B. Saboo, D. Schatz, K. Stoner, T. Urakami, S.A. Weinzimer, and M. Phillip

Connected 
for Life
on all platforms.

 1 MillionVisitors
EYES ON 
YOUR SIGHT
Head-to-Toe Diabetes Health

Special Edition Supplement

PUB_DF_EyeDisease_Supplement_2017_5.375x8.375in_R7.indd   1
11/20/17   1:55 PM
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20Healthy Living Magazine

HEAD-TO-TOE HEALTH CONTENT 
Our highly engaged audience looks to us for 
the support needed to thrive with diabetes. 
We provide the latest information about 
healthy food, exercise, medications, 
monitoring and coping with diabetes.

DIABETES FORECAST is	the	official	
consumer magazine of the ADA. We 
are the leading healthy lifestyle  
magazine for millions of people with 
diabetes and pre-diabetes. Our readers 
take actions every day to live well.

TRUSTED BRAND  
Our magazine is an extension of the 
American Diabetes Association’s brand, 
the authority on diabetes management. 
We provide expert content and an 
authentic voice dedicated to living well 
with diabetes every day.

food              fitness           weight loss        medications        monitoring   coping  motivation

DOCTOR  

APPROVED

Articles are reviewed by 

MDs, CDEs, RDs, 

and more.
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WHO THEY ARE: People living with prediabetes and diabetes, their 
families, health professionals, donors, and volunteers. 

print edition
500,000
• 6 issues a year
• Newsstand distribution
• Expanded doctor and  

medical office distribution
• Newly diagnosed, Living  

with Type 2 Diabetes enrollees 
get a 1-year complimentary  
subscription

digital edition
150,000 page

views
per 
month

• 17 page views per visit
• Every subscriber receives access 

to the digital edition for free

READERS - WHO THEY ARE
AVERAGE AGE   61

MEDIAN INCOME   $74,800

COLLEGE EDUCATION  74%

MEN/WOMEN   35/65%

HAVE DIABETES   80%

PREDIABETES   10%

EXERCISE    62%

COOK MEALS    75%

DINE OUT    80%  

TRAVELS                                  70%

ENGAGED READERS
• 95% read every issue
• 78% took action as a result of  

viewing an ad
• 60% use the recipes
• 97% look for as much information 

as possible about diabetes
• 70% discussed an ad with a doctor 

or relative
• 42% partake in investing for         

retirement 

rate
base

American Diabetes Association
2017 MRI Diabetes Forecast Reader Study

  TRAVEL                                    70% 

40% of Diabetes Forecast 
readers spend at least 1hr 
reading an issue from  
the magazine. 

Diabetes Forecast readers



20
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DIABETES FORECAST content focuses on all aspects of health and 
wellness and the latest breakthroughs in technology and research. 

NEW YEAR, NEW YOU
•Heart Health Special
•Get Happy to Get Healthy
•Better Doctor’s Visits
•Putting the Fun in Fitness
•Spend Less, Eat Healthy

AD CLOSE  11/1/2019
MATERIALS DUE  11/15/19
ON SALE  12/25/19

JAN/FEB
CONSUMER GUIDE
• Exercising With Arthritis
• Eating Disorders
• OTC Human Insulin
• Type 2 in Youth
• Consumer Guide

MAR/APR

AD CLOSE  1/2/20
MATERIALS DUE  1/15/20
ON SALE  2/29/20

SUMMER FOOD ISSUE
• Transitioning to an Insulin Pump
• Diabetes Camps
• The Cost of Diabetes
• Food & Fitness Tracking Apps
• Summer Recipes

MAY/JUN

AD CLOSE  3/2/20
MATERIALS DUE  3/16/20
ON SALE  4/25/20

LIFESTYLE GUIDE
• Tips to Make Diabetes 

Management Easier
• Video Game Workouts
• Healthy Eating for the Whole 

Family

JUL/AUG

AD CLOSE  5/1/20
MATERIALS DUE  5/15/20
ON SALE  6/27/20

PEOPLE-TO-KNOW ISSUE
• Medicare Enrollment Guide
• Your Genes and Obesity
• Mindful Eating
• Smart Medication Questions

SEP/OCT

AD CLOSE  7/1/20
MATERIALS DUE  7/17/20
ON SALE  8/29/20

HOLIDAY FOOD ISSUE
• Meal Planning How-To
• Holiday Survival Guide
• Starting to Use a CGM
• Healthy Holiday Meals 

NOV/DEC

AD CLOSE  9/1/20
MATERIALS DUE  9/15/20
ON SALE  10/24/20

editorial
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20Diabetes Forecast print rates

EXPAND YOUR REACH to our health-conscious audience. 
Our readers take action every day to successfully manage 
all aspects of their health. 

 4-COLOR 1x 3x 6x 12x 18x  
 Full Page $30,770 $29,820 $29,170 $27,700 $27,040

 1/2 Page $20,500 $19,890 $19,470 $18,450 $18,040

 1/3 Page $16,620 $16,110 $15,780 $14,960 $14,620

    C2 or C4 $43,720 $42,410 $41,530 $39,340 $38,470

 C3 $38,250 $37,100 $36,340 $34,440 $33,650

 BW 1x 3x 6x 12x 18x 

 Full Page $23,300 $22,600 $22,140 $20,970 $20,500

 1/2 Page $15,430 $14,970 $14,660 $13,900 $13,590

 1/3 Page $12,600 $12,210 $11,960 $11,330 $11,070

2020 GROSS RATES

BRC INSERTS–supplied

Double Business Reply Card

76% of readers 
test blood sugar 
regularly. 

Std. Business Reply Card

$19,320 
Size: 6" x 4"

$30,880 
Size: 12" x 4"; folds to 6" x 4"

Rate Frequency Discount Applies



20
20Diabetes Forecast print specs

MECHANICAL REQUIREMENTS 
Binding: Perfect Bound
Trim Size: 8 3/16" x 10 1/2"

MATERIAL REQUIREMENTS
All new advertisements must be reviewed by 
the Association’s review committee to ensure 
compliance with Association policies. PDFs 
of advertisements should be emailed to the 
advertising manager (jgraff@diabetes.org) at 
least 10 days before Ad Close date. 

Materials must be submitted as high-
resolution, press-ready PDF files (PDF:X-1a). 
Native files are not accepted. Files must be set 
up for trim size and allow for bleed. Files may 
be supplied via email, FTP, CD, or DVD.

PRODUCTION/AD MATERIALS
Contact Julie DeVoss Graff, Senior 
Advertising Manager, to submit ad material.
Email: jgraff@diabetes.org 
Office: 703-299-5511

SUPPLIED INSERTS  
& REPLY CARDS
SUPPLIED INSERT QUANTITIES 
Please call Julie DeVoss Graff, Senior 
Advertising Manager, at 703-299-5511 to 
confirm insert quantities for each issue. 
Quantities are subject to change.

INSERT SPECIFICATIONS 
All supplied inserts must be preapproved 
by the Association before delivery to  
our printer.

SHIP TO 
Quad-Hartford. Supplied Insert  
Delivery: 414-566-2100.  
Hours: M-F, 7 a.m. - 6 p.m. EST. 
Please schedule deliveries 24 hours in 
advance. When calling, please specify 
“Insert Receiving.” BOL must include 
the title and issue of the product being 
delivered.

PAGE UNIT LIVE AREA BLEED 

Spread 16 1/8" x 10 1/8" 16 5/8" x 10 3/4" 

Full Page 7 11/16" x 10" 8 7/16" x 10 3/4"

1/2 Vertical 3 1/2" x 10 1/8" 4 3/8" x 10 3/4"

1/2 Horizontal 7 1/4" x 4 1/2" 8 7/16" x 5 1/8"

1/3 Vertical 2 1/4" x 10 1/8" 3 1/8" x 10 3/4

AD SPECS

AD SUBMISSIONS

1/4" gutter safety per page
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20Diabetes Forecast website

EXPAND YOUR ADVERTISING message 
beyond the pages of the magazine.

CAPTIVATING 
Diabetesforecast.org features 
the latest treatment and 
prevention news, answers from 
health care experts, product 
information, exercise and healthy 
living tips, and our popular and 
delicious healthy recipes.

CONNECTED 
We deliver this information directly 
to consumers through their 
computers, tablets, and phones. 
A collection of online content is 
available in Spanish, too.

monthly pageviews

1,050,000
FEMALE         65%

MEN          35%

MIDDLE INCOME        79%

monthly users

monthly sessions
650,000
850,000

ONLINE USERS 
New online visitors and mobile traffic are both 
increasing. Here’s a snapshot:

diabetesforecast.org
   OVER 1⁄₂ 
  MILLION   USERS
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DELIVER YOUR ADVERTISING message to your 
target audience with our Digital Consumer Network.

Diabetesforecast.org
ENGAGE CONSUMERS 
Reach our readers beyond the pages of the 
magazine with run-of-site display banner ads 
available on diabetesforecast.org desktop and 
mobile platforms.  
STANDARD + CUSTOM AD UNITS AVAILABLE 
ON DESKTOP & MOBILE :
• Top 728 x 90 
• Right 300 x 250 
• Bottom 728 x 90

ADVERTISE THROUGH: 
• Recipe Slideshows
• Sponsored Recipes 
• Sponsored Content 
• Enewsletters 

Diabetes Care, Diabetes, Clinical, and Spec-
trum. Each podcast is approximately 15 min-
utes long and features a moderator, an author 
or an expert in the field. Sponsors can place 
a 30-60 second audio commercial within the 
podcast discussion and select a series of pod-
casts on topics of interest.

• Mobile 320 x 50
• Podcasts
• Native Ad

Diabetes Discovery Podcasts 

Diabetes Discovery is a 
monthly patient based 
audio podcast series 
that discusses the 
latest clinically relevant 
articles from the Asso-
ciation’s four scholarly 
journals: 

Diabetes Forecast opportunities
online
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JOIN US TO HELP 
AMERICA eat better  
and smarter.  Visitors will 
find	a	wealth	of	recipes,	 
expert advice, and tools 
and features designed 
specifically	to	address	the	
challenges of diabetes 
meal planning.

DIGITAL OPPORTUNITIES 
DIABETESFOODHUB.ORG
• Sponsored Content
• eNewsletter Placement
• Display Advertising
• Custom Options

Find your  
favorite  
recipes—and do 
more with them. 
Saved to your per-
sonal Recipe Box, 
your go-to recipes 
become your road 
map for the week 
using our useful 
Meal Planner. 

Diabetes Food Hub website
TM

pageviews

400,000
unique visitors

Avg. time per session
110,000
2:24

ONLINE USERS 
Unique visitors and pageviews are both increasing.  
Here’s a monthly snapshot:

Hundreds of recipes +INNOVATIVE  MEAL  PLANNER!
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20Enewsletters

INSPIRATION AND INFORMATION sent directly to 1.3 million 
in-boxes. Add your message to our highly successful Media 
Network Enewsletter program.

DIABETES FORECAST 
ENEWSLETTER 
Each Diabetes Forecast® 
enewsletter features popular 
content and editor’s picks. 

FREQUENCY: Bi-Monthly
CIRCULATION: 400,000
NET: $10,000

STOP DIABETES  
CONSUMER ENEWS  
Stop Diabetes® enewsletters offer 
lifestyle articles, upcoming events, 
Association promotions, and ways 
to become active in the Stop 
Diabetes movement.
 
FREQUENCY: Monthly
CIRCULATION: 420,000
NET: $10,000

SHOP DIABETES 
CONSUMER 
The Shop Diabetes 
enewsletter features 
products of interest 
to people with 
diabetes and their 
caregivers. 
 
FREQUENCY: 
Monthly
CIRCULATION: 
200,000
NET: $7,500

91% of our readers look 
for as much information  
as possible.
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DIABETES  
FOOD HUB 
The highly engaged 
audience seeks healthy 
and tasty recipes, as 
well as diabetes-friendly 
meal plans.  Highlights 
the newest Association 
recipes, themed sample 
meal plan, healthy 
cooking videos, and 
practical meal planning 
tips.
 
FREQUENCY: Monthly
CIRCULATION: 350,000
NET: $10,000

LIVING WITH TYPE 2 DIABETES 
Those enrolled in the Association’s 
Living With Type 2 Diabetes 
program receive this enewsletter 
featuring information specific to  
the needs and interests of the 
newly diagnosed audience. 
Available in English and Spanish. 

FREQUENCY: Monthly
CIRCULATION:  ENGLISH 230,000
SPANISH 35,000
NET: $7,500

SHOP DIABETES 
PROFESSIONAL  
Shop Diabetes is a 
promotional email 
featuring a variety  
of products of interest to 
healthcare professionals.

FREQUENCY: Monthly
CIRCULATION: 30,000
NET: $5,000
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20Custom Publishing products

Looking for a campaign premium for people 
living with diabetes? An incentive or giveaway 
for patients participating in a program? The 
perfect leave-behind? We can help. 
As the most trusted source of diabetes 
information, we are the largest diabetes 
publisher in the nation, and our enitre library 
of more than 150 books and magazine content 
is available for customization. We help you 
select and organize content fast-tracking 
the creation of new products in any form you 
need. We can handle your custom project from 
inception-to-delivery, including warehousing 
and distribution.  Full catalog of book titles 
available.

AUDIENCE:  People with diabetes, healthcare 
providers who treat patients, and scientists 
and	researchers	reporting	the	latest	scientific	
breakthroughs in diabetes.

FOR CONSUMERS 
• 16 pg Supplements in  

Diabetes Forecast
• Cookbooks and recipes
• eBooks
• Healthy lifestyle books,  

including exercise and 
weight control, meal  
planning and nutrition,  
parents and children,  
stress and coping

• Healthy restaurant or  
Holiday eating guides

• In office magazines
• Mini books
• Pocket guides for patient, 

professionals or consumers

• Pamphlets
• Treatment, management  

 and care manuals
• Coupon product offers

FOR HEALTH CARE 
PROFESSIONALS AND 
INDUSTRY
• 24 pg Compendium. A  

collection of authored  
articles on a common topic.

• Advocacy and training  
brochures and posters

• Annual Review of research
• Behavioral approaches and 

patient educational books, 
brochures and handouts

• Blood glucose, insulin, and 
medication  

• Clinical reference books, 
charts, and guides

• eBooks
• Exam room posters
• In office magazines
• Medical management  

books
• Nutrition books, booklets, 

guides, brochures, logbooks
• Podiatry books, charts, and 

reference sets 
• Customized content  

for white papers 
• And more!
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SHOWCASE YOUR PRODUCT IN A UNIQUE WAY. The American 
Diabetes Association’s consumer and professional publications are 
vehicles to reach our specialized audiences.

AUDIENCE:  People with diabetes, 
healthcare providers who treat 
patients, and scientists and 
researchers reporting the latest 
scientific	breakthroughs	in	diabetes.

DIABETES FORECAST - THE 
HEALTHY LIVING MAGAZINE 
Inform, educate and motivate 
diabetes patients to seek a 
healthier lifestyle to manage their 
diabetes. Diabetes Forecast focuses 
on healthy food, new types of 
medications, how to use insulin 
pens, meters, monitors, CGMs, and 
diabetes accessories like socks and 
supportive footwear.
• Full Cover Wraps
• Cover Tip-on – multiple sizes 

available
• French Door Front Cover 
• Inserts
• Polybag outserts to Waiting 

Room
• Digest size Supplements

CARE, DIABETES, CLINICAL & 
SPECTRUM
• 7 x 5 cover tips on any journal
• Inserts
• Polybag outsert
• Compendia

2018

CONTRIBUTING AUTHORS

ANDREW J.M. BOULTON, MD, DSC (HON), 

FACP, FRCP

Professor of Medicine, University of 

Manchester, Manchester, U.K., and 

Visiting Professor of Medicine, University 

of Miami Miller School of Medicine, 

Miami, FL

DAVID G. ARMSTRONG, DPM, MD, PHD

Professor of Surgery, Keck School of 

Medicine of the University of Southern 

California and Director, Southwestern 

Academic Limb Salvage Alliance 

(SALSA), Los Angeles, CA

ROBERT S. KIRSNER, MD, PHD

Chairman and Harvey Blank Professor, 

Department of Dermatology and 

Cutaneous Surgery, University of Miami 

Miller School of Medicine, Miami, FL

CHRISTOPHER E. ATTINGER, MD

Professor of Plastic Surgery, Georgetown 

University School of Medicine and 

MedStar Health, Washington, DC

LAWRENCE A. LAVERY, DPM, MPH

Professor of Plastic Surgery, Orthopaedic 

Surgery, and Physical Medicine and 

Rehabilitation, University of Texas 

Southwestern Medical Center, Dallas, TX

BENJAMIN A. LIPSKY, MD, FACP, FIDSA, 

FRCP (LONDON), FFPM RCPS (GLASG)

Green Templeton College, University of 

Oxford, U.K., and Emeritus Professor 

of Medicine, University of Washington 

College of Medicine, Seattle, WA

JOSEPH L. MILLS, SR., MD, FACS

Reid Professor of Surgery and Chief, 

Division of Vascular Surgery and 

Endovascular Therapy, Baylor College of 

Medicine, Houston, TX

JOHN S. STEINBERG, DPM, FACFAS

Professor of Plastic Surgery, Georgetown 

University School of Medicine and 

MedStar Health, Washington, DC

Diagnosis and
Management of

Diabetic Foot 

Complications

This publication has been supported by unrestricted educational grants to the 

American Diabetes Association from Healogics, Inc., and Organogenesis, Inc.

FOR HEALTH CARE 
PROFESSIONALS

FOR CONSUMERS

Custom Advertising products

Love Your  
Heart
Head-to-Toe Diabetes Health

Special Edition Supplement

PATIENT SUPPLEMENT

COVER WRAP

COMPENDIA

COVER-TIP

COVER-TIP
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A JOURNAL OF THE AMERICAN DIABETES ASSOCIATION
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ADA JOURNALS PROVIDE MORE THAN 40,000 researchers, 
physicians, and diabetes educators with the latest information 
on	scientific	research	and	clinical	practice.

New Insights Into Diabetes 

Self-Management, Physical 

Activity, and Insulin Delivery
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■ FEATURE ARTICLES

6 Influence of Relationship Partners on 

Self-Efficacy for Self-Management Behaviors 

Among Adults with Type 2 Diabetes 

Jennalee S. Wooldridge and Krista W. Ranby

16 Physical Activity, M
uscle-Strengthening 

Activities, and Systemic Inflammation Among 

Retinopathy Patients

Emily Frith and Paul D. Loprinzi

21 A Developmental Milestones Map of 

Type 1 Diabetes Self-Management Transition 

From Parents to Adolescents

Bobby Trudeau, Cameron Trudeau, Michele Lynn Polfuss, 

and Susan Sullivan-Bolyai

30 Benefits of Using the i-Port System on Insulin-

Treated Patients
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• The latest clinically relevant 
articles from the American 
Diabetes Association’s four 
scholarly journals are featured 
monthly via audio podcasts. 

• The podcasts are FREE. Each 
episode is approximately 15 
minutes long and presents 5-6 
recently published articles.

• Catering to the busy health care 
professional who has little time to 
review journal articles in depth, 
Diabetes Core Update podcasts 
focus on how the latest research 
and information published in the 
Association’s journals are relevant 
to clinical practice and can be 
applied in a treatment setting.

eTOC ALERTS

Diabetes Core Update 
PODCASTS

JOURNAL  FREQUENCY LIST SIZE*  
Diabetes  13x/year 6,400 
AUDIENCE: Scientists, academicians, and opinion leaders

Diabetes Care 13x/year 14,000 
AUDIENCE: Endocrinologists, diabetologists, and physicians

Clinical Diabetes 5x/year 4,000
 AUDIENCE: Gatekeepers in diabetes treatment
 
Diabetes Spectrum 4x/year 4,200  
AUDIENCE: Diabetes educators and other health care team members

*List size subject to change

The Association’s journal podcast 
for primary care physicians is  
downloaded more than 100,000 
times a year.
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ALIGNING YOUR BRAND Let us customize a program for you. 

CAUSE MARKETING
• Donate a portion of your sales to 

the ADA
• Matching gift challenges

NATIONWIDE TEAM SPONSORSHIPS
• Community outreach
• Employee teams

NATIONAL STRATEGIC 
PARTNERSHIP 

• Year-round national benefits
• Special event or program
• Signage and sampling
• “Proud sponsor” logo

SPECIAL EVENT OR PROGRAM 
SPONSORSHIP 

• Step Out Walk to Stop Diabetes®
• Tour de Cure® cycling events
• Multicultural events
• Living with Type 2 Diabetes
• Diabetes Food Hub

Active for Life.
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PRINT & DIGITAL ADVERTISING  
Paul Nalbandian
Associate Publisher, 
Advertising & Sponsorships
Email: pnalbandian@diabetes.org
Office: 703-253-4806

PHARMACEUTICAL/DEVICE - PRINT
Tina Auletta
Senior Account Executive
Email: tauletta@diabetes.org
Office: 703-253-4809

EASTERN REGION-CONSUMER
Gregg Willinger 
Account Manager
Email: gwillinger@diabetes.org
Office: 914-588-0545

MIDWEST/WEST  
REGION-CONSUMER
Lisa Morton 
Senior Account Manager
Email: lmorton@diabetes.org
Office: 312-346-1805 Ext 6571

MEMBERSHIP
1-800-806-7801

Thank you for 
connecting with 
us today.

Connected for Life.

PHARMACEUTICAL/DEVICE - DIGITAL
eHealthcare Solutions
R.J. Lewis
President & CEO
Email: rlewis@ehsmail.com
Office: 609-882-8887 Ext 101

eHealthcare Solutions
Amy Turnquist
EVP, Sales
Email: aturnquist@ehsmail.com
Office: 609-882-8887 Ext 148

ADVERTISING PRODUCTION
Julie DeVoss Graff
Senior Advertising Manager
Email: jgraff@diabetes.org
Office: 703-299-5511

BILLING & COLLECTIONS
Josh Flores
Senior Manager
Email: jflores@diabetes.org
Office: 703-549-1500 Ext. 2110


